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Why Preserve Online Advertisements

Advertisements are not just promotional tools but reflect 
and shape cultural and societal norms over time.

Source: Wikimedia Commons
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Why Preserve Online Advertisements
ONLINE ADVERTISEMENTS
ARE DOCUMENTARY 
EVIDENCE
for understanding 
mid-1990s history 
onward
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Web Ads are a Rich Source for Historians

Archived ads enable scholars 
to:

● EXPLORE new questions
● REVISIT existing findings
● ANALYZE legal and 

social advertising 
practices.
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Challenges: Ephemerality
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Challenges: Institutional Resistance
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Enhanced User Interface Tools
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https://github.com/internetarchive/brozzler
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Increased Support for Dynamic Content
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Starfield Wiki page (https://starfield.fandom.com/wiki/Starfield)
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Toolbox Approach
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https://github.com/N0taN3rd/Squidwarc
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Tools Comparison
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https://github.com/webrecorder/replayweb.page
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Study Results
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Study Results
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Pursue Partnerships and Collaboration
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Future Work

(Delétang et al., 2023; Ge et al., 2024), https://github.com/tencent-ailab/persona-hub

Lene Nielsen.
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In Summary

● Online ads are cultural artifacts, preservation is 
essentials

● Modern ads are highly personalized and dynamically 
loaded

● Web Ads tech is complex and the ads themselves are 
ephemeral

● Text/img ads are easy to capture and reply but 
majority use more complex techs

● Encoding personas into crawler can help to surface 
and preserve resources crawlers will never encounter


